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Fed up of waiting 
for next generation 
broadband?

The wait is over.
Introducing Optimum Connect, Datasharp’s 
cost-effective superfast data connectivity 
available to Cornwall’s businesses now. 

Using a portfolio of superfast technologies,
including fibre-optic cabling, Datasharp offers 
fabulous telephony and superfast broadband, 
with cost savings to boot.

Optimum Connect superfast connectivity.
Available in Cornwall.
Now.

datasharp 01872 266666
info@datasharp.co.uk 
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Email your letters to nick@businesscornwall.co.uk, alternatively post them to the address at the front of the 
magazine. We endeavour to print all correspondence to the magazine, good or bad, as long as they’re not 
going to get us into trouble with the lawyers!

Dear editor
Re: Concern at peak holiday numbers 
(see businesscornwall.co.uk Nov 8, also 
Digest pg 10).
Whilst the findings of this research may 
be solid the conclusions that are being 
drawn are more than a little dodgy.

Let us start with the conclusion that 
marketing of Cornwall as a year round 
destination is the cause of the drop in 
summer numbers. This is simplistic. 
There are likely to be many other under-
lying causes and they need investiga-
tion. We should look at whether visitors 
are happy with their experience. Is 
Cornwall overpriced and poor value for 
money in the summer?

We need a much more detailed sur-
vey. The second issue is whether market-
ing Cornwall as a year round destination 
is a “bad thing”. Is it a bad thing? Do we 
want high quality year round hospitality 
jobs or a surge of part timers in the sum-
mer – which links to my first point.

It is frankly ridiculous to say we must 
guard against marketing against year 
round visits. We must guard against 
drawing false conclusions from a single 
source of information.

Really it is time to open the debate 
up regarding the role and importance 
of tourism in the Cornish economy. 
Personally I find it appalling that the 
county has no Hotel School. The hospi-
tality industry is hard work but can be 
immensely rewarding as a career and 
give many people opportunities they 
would never have had.

Cornwall needs good accurate data 
on how visitors view their visit and how 
people working in the industry view 
their career prospects not a knee jerk 
response to a set of figures.
Iain Scott

Dear editor
This year has been an interesting one 
for tourism as we’ve seen a bad winter 
at the start which ate up a lot of people’s 
holiday time, a change in Government, 
the budget, recession and the World Cup.

I wouldn’t advise stopping marketing 
the shoulder months as we need to take 
more of what is there all year round and 
shoulder season traffic can come at a 
lower marketing cost.
Rob Edlin, Niddocks

Editor says: I think the weather must 
also have a role to play in this. Cornwall 
can be a very outdoor place with a lack 
of indoor attractions, particularly in the 
school holidays.

Holiday concerns

The Government has invited busi-
nesses in Cornwall and the Isles 
of Scilly to form a Local Enter-
prise Partnership. 

It represents a significant shift 
in thinking. Away from prescribing 
what businesses need and towards 
listening to what businesses really 
want. This has the potential to 
transform policies and investments, 
influencing things like planning, 
skills, expenditure of EU funds and 
so on.

The main task for the Partner-
ship is to “remove barriers to private 
sector growth”. 

Of course, this presumes that 
there are barriers to growth. Work-
ing with Business Cornwall, the 
Cornwall Chamber is running a 
simple poll to test that assumption: 
is your business really held back by 
external forces and, if so, what are 
they?

More than ever it is vital that you 
register your opinion. This is a once-
in-a-lifetime opportunity to set the 
business agenda for this part of the 
world. The survey is anonymous so 
that you can be really honest. We 
have kept it short to encourage as 
many as possible to respond.

Go to either the Business Cornwall  
or Cornwall Chamber website and 
follow the link. Have your say! 

Barriers to business. 
Have your say

Dear editor

Re: Cornwall and Isles of Scilly LEP

This is indeed a very promising start 
but the problem now is the simple mat-
ter of representation. How will the LEP 
be established? Who will decide who 
the members the LEP will be? How will 
it work strategically and operationally 
and, of course, will it have a budget?

If this body is to gain general 
acceptance it must be truly repre-
sentative of all business in Cornwall 
and all business sectors in Cornwall. It 
must also represent community inter-
est and the third sector. It can’t simply 
be the usual suspects, great and good 
as they may be, we must learn from 
the past – it must be innovative.

LEPs will simply fall quickly into 
disrepute if they become another 

quango. We need new people with 
new thinking and mostly a commer-
cial mindset. 

Granted there was not much time 
to consider these issues when the LEP 
announcement was first made but 
now is the time for considered deci-
sions not convenience or dare I say 
favouritism!

Dougie Woods, Talent Cornwall, 

Editor says: There is likely now to be 
some jostling for position between the 
public and private sector, but it is vital 
all pull in the same direction.

LEP questions
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Questions, questions, questions

Digestgeneral

Commentary

Plans for British International Heli-
copters (BIH) to relocate its Isles of 
Scilly service down to Land’s End 
have been abandoned.

It had been anticipated that BIH 
would relocate to Land’s End Airport 
at the end of the 2010/11 season, but 
following discussions with the airport’s 
owner, The Isles of Scilly Steamship 
Company, this option has now been 
ruled out.

But Steamship Company chairman 
Andrew May said that since original 
talks with BIH began two years ago, the 
environment and economic landscape 
was “fundamentally different”.

He said: “For a variety of reasons, 
including the need to fund the very con-
siderable investment that, as preferred 
bidder, will be required if the Isles of 
Scilly Link project leads to the success-
ful introduction of a new ship to replace 
both the Gry Maritha and the Scillon-
ian III, we have decided not to continue 
negotiations with British International.”

BIH first revealed intentions to move 
to Land’s End in 2008, citing economic 
reasons. Then earlier this year, it agreed 
to sell its current Penzance base to 
supermarket operator Sainsbury’s, sub-
ject to planning approval.

Not surprisingly, the news did not 
go down well with BIH. In a state-
ment, BIH expressed “great surprise” 
at the announcement, indicating that it 
believed plans for the move were firmly 
on track.

BIH reassured that it remains com-
mitted to the Isles of Scilly route, and 
that it will “evaluate other base options”.

 “BIH remains committed to the 
route between the Isles of Scilly and the 
mainland,” said the company, “as we 
believe it would not be in the interests of 
people living on the Islands, and on the 
mainland, not to have a reliable helicop-
ter service, and to leave the route to be 
served by a passenger and freight vessel 
and a fixed wing airline, both owned by 
one company.” 

Land’s End helicopter plans grounded

So Cornwall and the Isles of Scilly is 
getting its Local Enterprise Partner-
ship (LEP) as expected, but there are 
still far more questions than answers.

Who exactly will run it? And how 
will it be run? When the Government 
first revealed its plans for LEPs at the 
expense of the RDAs, it called for sig-
nificant private sector involvement. But 
how will that work in Cornwall?

And what about the RDA’s many 
assets – Tolvaddon Energy Park and 
the Incubation/Medi Park at Treliske, 
for example? And the Wave Hub, which 
last month was finally plugged into the 
National Grid?

Will the ownership of these be 
passed down to the LEP, or will they 

be sold off as part of a Government fire 
sale? And if so, where will that leave 
the LEP, a mere talking shop?

The LEP will be receiving no direct 
Government funding, so these assets 
could prove vital to its success.

David Frost, the director general of 
the British Chambers of Commerce, 
was in Cornwall last month and he 
had some thoughts on the LEP, saying 
it provided an opportunity to get all 
the important decision makers around 
the table to help direct the best way 
forward. But haven’t we had that 
before?

The key will be the relationship 
between the private and public sec-
tors, and whether they will be able to 

sing from the same song sheet. But can 
they do that?

Questions, questions, questions. 

Nick Eyriey

Get help to tender
A new company has been 
launched to help businesses in 
Cornwall win tenders.

It is the brainchild of Helen 
Trudgeon, who recently left the 
Convergence-funded Partner to 
Succeed project, which she set up on 
behalf of YTKO to promote collabo-
rative working within the Duchy.

According to Turdgeon, busi-
nesses of all sizes are missing out 
on opportunities to expand, simply 
because they do not understand the 
tendering process.

She said: “Businesses may know 
what tenders are out there, but there 
is a perception that the process is too 
time consuming and complicated to 
become involved in, whether in the 
public or private sector.” 

Trudgeon helps businesses put 
their bids together, including writ-
ing the final documents and presen-
tations. She can also help compa-
nies get ‘tender ready’, identifying 
what key data and documentation 
they need to pull together so they 
can respond rapidly when suitable 
projects arises. 

Tel: 07824 326451 

	 British International Helicopters: 
“Evaluating options”
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A Cornish family-owned company 
started from its founder’s kitchen 
has been shortlisted for the highest 
national award in its industry. 

Cornwall Glass & Glazing has been 
selected as one of three finalists in the 
running for this year’s G10 National 
Glass Company of the Year Award. 

Since being established by David 
and Heather Mitchell from their home 
in Truro, Cornwall Glass & Glazing has 
expanded to operate from 13 outlets 
across the region, spanning Cornwall, 
Devon, Somerset and Wiltshire. The 
company has a turnover in excess of 
£8million and employs over of 150 
people.

MD Mark Mitchell (pictured) com-
mented: “We are immensely proud 
to have been shortlisted in the Glass 
Company of the Year category at the 
G10 Awards.

“It’s testament to the hard work 
everyone within our business puts in 
that we find ourselves battling it out 
with two global glass companies in the 
final three shortlisted for this prestig-
ious award.”

The company will discover whether 
it has been successful or not at a cer-
emony in London later this month. 

Reflected glory

Investment continues apace at 
University College Falmouth’s (UCF) 
Tremough facility in Penryn.

£9 million of funding was recently 
announced for its new Academy of Inno-
vation & Research (AIR), while a further 
£10 million has been put forward for The 
Exchange, which will support the growth 
of the student population on campus.

The money has been made available 
through Convergence, the South West 
RDA’s single pot fund, and the Higher 
Education Funding Council.

The new AIR building will open at 
the Tremough Campus in spring 2012. 

Among its features will be an experi-
mental space incorporating collabora-
tion and visualisation software. 

Carleen Kelemen, director of the 
Convergence Partnership Office for 
Cornwall and the Isles of Scilly, said: 
“The Exchange is a further investment 
of the ERDF Convergence Programme 
to continue to reshape and transform 
the future economy of Cornwall and the 
Isles of Scilly. 

“The combined development of the 
new CUC projects will help to acceler-
ate the growth of higher value eco-
nomic activity through the talents of 

our people and access to leading global 
knowledge.” 

As was widely expected, Cornwall Council 
has been asked by the Government to 
progress its plan for a Cornwall and Isles 
of Scilly Local Enterprise Partnership 
(LEP).

The Council’s proposal was one of just 
24 accepted across the country, leaving 
other regions – including Devon which 
favoured a joint Cornwall/Devon LEP – to 
go back to the drawing board.

Business Secretary, Vince Cable said: 
“The knowledge and expertise of the pri-
vate sector, local authorities and their local 
communities will be crucial as we work to 
create a better environment for business 
and ensure that everyone has access to the 
opportunities that growth brings.” 

Cornwall Chamber of Commerce chair-
man Martin Follett welcomed the news, 
but conceded much work lay ahead to 
make the LEP a success.

“Our members were very clear: the 
huge majority wanted to see a LEP for 
Cornwall and the Isles of Scilly, so that 
we can focus on the practical issues 
that can hold back growth in the private 
sector.

“There is still work to do on struc-
ture to ensure that the partnership is 
genuinely led by the private sector, but 
we are confident that businesses can rise 
to the challenge. Certainly we would see 
that as part of our role on behalf of our 
members.

“This announcement is just the start 
of some pretty hard work to come. We 
have all pressed for a greater private 
sector influence on public-sector think-
ing – now we have no excuses; it is time 
to deliver.” 

Further investment for universities

Cornwall gets its LEP

Outdoor education centre BF Adven-
ture has secured the support of a new 
corporate sponsor.

BF Adventure approached Channel 
Computing to help the facility improve its 
online presence and expand its website.

After staff from the Penryn-based 
web marketing firm had visited BF 
Adventure’s centre, they were so 
impressed by what they saw, that they 
offered to provide their services at a 
heavily discounted price.

Technical director, Pete Graves, said: 
“Channel Computing is delighted to 
be entering into this sponsorship with 
BF Adventure. We’re honoured to be 
working with a local charity that does so 
much to help young, and often troubled 
people, back on to the tracks.” 

What an Adventure

	 The Exchange: CUC investment
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Pass masters: Darryn Richards, 
head of Truro office at independent 
private client investment manager 
Brewin Dolphin, received a distinc-
tion after completing a Masters in 
Management. And Investment man-
ager, Lee Dearden, completed the 
Private Client Investment Advice 
and Management Diploma.

Launch: Local businesses across 
the region are being asked for 
their feedback on a new website 
from Cornwall College Business 
(CCB). The new site (ccb.cornwall.
ac.uk) includes a funding eligibility 
checker, so businesses can find out 
what financial support is available 
to help them train their staff.

Social media guru: Peter Matthew, 
MD of Penzance-based Jacksons 
Financial Services, has won the 
inaugural Social Media Financial 
Adviser of the Year award. He 
received the award at a ceremony 
in Windsor, for his work promoting 
his free financial education website, 
MeaningfulMoney.tv.

Best friend: Human resource and 
personnel consultancy Sapience HR 
has become Hall for Cornwall’s lat-
est Corporate Friend.

Grain gain: Kernow Grain’s four 
new silos, each with 1,000 tonnes 
capacity, are now operational. The 
Bodmin company began work to 
install the new silos in April, after 
receiving a grant of almost £380k 
from the Rural Development Pro-
gramme for England.

Film stars: Truro-based Event 
Cornwall won the Best Small Event 
trophy at the inaugural UK Event 
Awards for its Film of the Fal events, 
part of the Fal River Festival. The 
event management company won 
the award for turning the King 
Harry Ferry into a floating cinema.

Briefs

One of the major routes into Falmouth has 
been visually transformed thanks to the 
efforts of the Falmouth Business Improve-
ment District (BID).

The 60 metre length of hoarding that 
runs alongside the main road into  

Falmouth from Ponsharden roundabout 
has undergone a temporary transforma-
tion that showcases the recently unveiled 
Falmouth logo and newly-launched desti-
nation website for the town.

The hoarding’s revamp at Ponsharden 
marks the latest in a series of visual 
improvements across the town centre by 
Falmouth BID. 

Lord Alan Sugar’s right hand man on 
The Apprentice was in Cornwall last 
month, as part of the Focus for Growth 
events organised by Business Link.

The event at Trelissick Garden, near 
Truro, was part of a series of events 
held in the south west. And Nick Hewer 
praised the curiosity and enthusiasm of 
the invited audience.

He said: “It has been a very rewarding 
and encouraging visit to the south west. 
All three events were very well attended 
and I was really struck by the tremendous 
sense of optimism and open-mindedness 
from the business managers and owners 
who came along to each of the events. 

“The probing nature of the ques-
tions and the thirst for knowledge is 
extremely encouraging when one  

considers the challenges and opportu-
nities that any ambitious and growing 
business faces in these uncertain eco-
nomic times.” 

Hewer praise for local businesses

BID sign of the times

	 Nick Hewer: “Rewarding”

	 Hoarding: Making a point
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Businesses in Cornwall are to ben-
efit from next generation broadband 
connectivity far sooner than antici-
pated thanks to the work of a national 
telecoms provider based in Truro.

BT recently unveiled its plans to bring 
superfast broadband to Cornwall, but 
the rollout is not expected to be com-
plete before 2014.

Communications specialist Datasharp 
has now launched Optimum Connect – a 
range of products using next generation 
technology to bring superfast speeds to 
premises in Cornwall, making next gen-
eration connection available today.

The firm is making optimum use 
of lines already available and is now 
providing fibre-optic connections (and, 
where appropriate, other superfast tech-
nologies) to clients in even remote parts 
of Cornwall.

“Fibre optic infrastructure has been 
under development for many years,” 
explained technical director Allan 
Williams. “Optimum Connect takes 
advantage of next generation connectiv-
ity today utilising all access methods 
available, including those offered by BT 
Group.” 

Datasharp launches next generation broadband

An international conference in Russia 
was the venue for the launch of a new 
software package from Penzance-based 
developer altcom.

The bespoke software has been 
designed to enable cardiologists to moni-
tor the outcomes of heart treatments in 
patients across Europe and Russia.

It was launched in St Petersburg at a 
conference attended by leading cardiolo-
gists. 

John Cowles, director of altcom, said 
“We were supplied with a well thought 
through and detailed specification. Using 
only open source components kept the 
cost down and actually made the develop-
ment cycle quicker giving us more time 
to focus on creating a first class user 
interface.” 

From Penzance to St Petersburg

Barefoot PR 
triumph
Cornish PR agency Barefoot 
Media has scooped gold at the 
Chartered Institute of Public 
Relations (CIPR) PRide Awards.

The Wadebridge-based firm took 
the top prize in the ‘Best Campaign 
£10k and Under’ category for its 
“stunning campaign” promoting 
the Polo on the Beach campaign at 
Watergate Bay.

Launceston agency Skyfield 
Communications won Silver in 
the Best Use of Media Relations 
category. 

Mac award for 
Bodmin ISP
Bodmin-based ISP MacAce.net 
scooped the coveted Best Web 
Hosting Provider award at this 
year’s MacUser Awards. 

The awards drew more than 
53,000 reader-votes to crown the 
Mac-specialist ISP as the best web 
hosting company.

MacAce CEO Gary Hall com-
mented: “We’re delighted to bring 
another award to Cornwall. We work 
really hard to make sure our services 
levels are high and recognition like 
this helps keep us all focused on 
being the best at what we do.” 

A programme aimed at giving school 
pupils an understanding of website 
creation is being rolled out to Bodmin 
College.

The Redfuse Web Academy was first 
run in Truro earlier this year at Penair 
School and proved a great success.

Now Mark Grice, MD of Pool-based 
Redfuse Internet, is running the project 
again with the support of Cornwall 
Learning Education Business Partner-
ship and marketing and public relations 
firm MPAD.

Students will be creating a website for 
the Bude New Life Centre, which offers a 
range of services to young people in the 
community. 

Members of the Cornwall Digital Meetup 
Group were last month given a sneak pre-
view of the BT Next Generation Broadband 
soon to be rolled out across Cornwall.

The event made use of the 100mbps 
connection at the Pool Innovation Centre, 
and demonstrated its performance with 
high definition video streaming and an 
open access test area for members to try 
their own applications.

Toby Parkins, MD of web development 
company UKNetWeb, said: “You could feel 
the excitement in the room over what is 
just around the corner for Cornwall. Even 
with everyone working as hard as they 
could we still barely managed to use up all 
the bandwidth available.” 

Redfuse takes 
academy to Bodmin

Speed test

	 Allan Williams: Datasharp launch

	 St Petersburg: East greets west
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In the biggest project of its type ever 
undertaken at the location, Mylor 
Yacht Harbour has begun work to 
restore the fire-damaged Falmouth 
pilot boat Arrow.

The blaze broke out in the engine room 
in July this year when the boat was 100 
metres off Falmouth Docks’ Eastern Wharf.

It sparked a major rescue operation 
involving Falmouth Coastguard and 
Cornwall Fire Brigade. 

Now the 17-metre, 28-tonne vessel 
has been lifted out of the water at Mylor 

for the start of a repair programme that 
will involve all trades at the historic yard 
– mechanical and electrical engineers, 
shipwrights, glass fibre specialists, weld-
ers and fabricators.

An 80-tonne crane was specially 
brought in to Admiralty Quay for the 
lift-out and the repair work is estimated 
to cost at least £150k, with re-launch tar-
geted for February and return to service 
in the spring. 

Work cut out at Mylor

Rock-based yacht builder Cornish Crab-
bers has taken another step towards 
establishing itself as a global brand.

The company has just signed its first 
distributor in Australia, Azzura Marine, 
based near Brisbane and with outlets in 
Sydney and Melbourne. Azzura Marine  
is a well established marine business 
specialising in new build and refit work 
for the Luxury Yacht market.

David McQueen will front the Cor-
nish Crabber distributorship which has 

been started with the purchase of a new 
Cornish Shrimper 19. 

Cornish Crabbers’ sales manager 
Peter Thomas commented: “We’ve got 
high hopes for the future in Australia, 
as well as for our international network. 
The next export target is to revive our 
following throughout the USA and 
potential distributors are being sought 
out.” 

Crabbers eyes fixed on export

Falmouth Harbour Commissioners (FHC) 
has invested in two new marine apprentices 
who are busy settling into their new roles.

As well as learning on-the-job skills, 
John Cruse and Matthew Ormondare com-
pleted level 2 NVQs in marine engineering 
at Falmouth Marine School.

The apprentices are already learning 
their way around boat maintenance and 
operations and will be helping to take care 
of Falmouth’s moorings throughout the 
winter months.

Harbour Master Mark Sansom said:  
“We strongly believe in sustainable, 

highly-skilled jobs and we are delighted 
to welcome Matthew and John to the FHC 
family.” 

The Former McGregor Yacht premises in 
Penryn, known as South West Boat Yard, 
have been sold to the A&P Group

Barnaby Peters, from Scott Burridge 
Commercial, which marketed the 20,000 
sq ft premises, said: “South West Boat 
Yard is one of the town’s largest industrial 
units and one of the few waterside proper-
ties in the Falmouth/Penryn area. 

“These properties rarely come to the 
open market and despite the current 
economic conditions we experienced good 
levels of interest in the premises, partly 
due to its rarity.”

The sale was achieved off a guide price 
of £1.25million, the site being predominantly 

held freehold plus a leasehold interest on 
the foreshore area. 

Apprentices at FHC

A&P buys Penryn yard Mackeral quota 
threat
West Cornwall MP Andrew 
George has written to Fisher-
ies Minister Richard Benyon MP 
asking him to step in to protect 
Cornish Mackerel handliners 
from penury following a “back 
door” deal which could remove 
their rights to fish ‘til next year.

Mackerel handlining is a sea-
sonal fishery and is traditionally 
most productive during the autumn.

George said: “The loss of previ-
ously promised quota will cause 
anger and hardship.” 

	 Broken Arrow: Falmouth Pilot

	 South West Boat Yard: New owner

	 ornish Crabbers: Australia bound
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The latest VisitCorn-
wall guides have 
been launched, fea-
turing a range of tips 
and secrets aimed 
at encouraging new 
visitors to the Duchy.

Well-known per-
sonalities are quizzed 
about their love for 
Cornwall, top Cornish chefs share their 
recipes and locals invited to reveal their 
favourite places.

And Lifetime Cornwall devotee, Dame 
Judi Dench, reveals that ‘visits to Corn-
wall are her idea of heaven’, while round 
the world yachtsman, Peter Goss MBE, 
recounts his favourite Cornish walk. 

The annual guide to Cornwall is com-
plemented by a ‘Where to Stay’ guide 
which features over 400 accommodation 
businesses from across the county cover-
ing everything from campsites to large 
hotels. 

Cornwall has fought off competi-
tion from across the country to be 
crowned Best UK Holiday County or 
Region in the British Travel Awards 
for the second year running. 

The Duchy attracted the lion’s share 
of the public vote, outshining neighbour, 
Devon, which along with Cumbria in 
the Lake District, was announced as a 
runner-up. This marked an impressive 
double award win for Cornwall, as St Ives 
was also named ‘Best UK Seaside Town’.

Meanwhile, Cornish businesses fea-
tured heavily in last month’s South West 

Tourism Awards, with The Scarlet taking 
the coveted Winner of Winners trophy.

In total, seven of the 17 gold awards 
went to Cornwall, with The Scarlet also 
taking the Small Hotel of the Year along 
with the award for Sustainable Tourism, 
which it won in conjunction with the 
Bedruthan Steps.

Further Cornish businesses celebrat-
ing at the Riviera International Confer-
ence Centre in Torquay, were the Eden 
Project, Porthminster Beach Café, Mother 
Ivey’s Bay Holiday Park and the Gourmet 
Surf Experience by Global Boarders and 

Ben’s Cornish Kitchen who all won gold 
in their respective categories. 

Additionally, Cornwall also claimed 
three silver, one bronze and nine finalist 
placements on the winners roll. 

Inside guide to Cornwall

Cornwall is best – again

New tourism 
academy
St Mellion International Resort 
is setting up a tourism academy 
to deliver diplomas in travel and 
tourism – part of the Govern-
ment’s new vocational qualifica-
tions for 16-18 year olds. 

St Mellion is working with Corn-
wall College and the South East 
Cornwall Learning Partnership on 
the development of the academy. 

The popularity of Cornwall being a tradi-
tional peak holiday season destination could 
be on the wane according to new research.

While marketing Cornwall as a year-round  
holiday venue has proved to be a major 
success, figures published by accountant 
Winter Rule suggest it could be coming at 
the expense of the peak summer weeks.

The tourism team at Winter Rule, 
which has been surveying the Cornish 
hotel sector every month for the last 20 
years, has identified a sustained down-
turn in August visitor numbers over the 
last five years, despite other months have 
been performing well.

Tom Roach, partner at Winter Rule and 
tourism team leader, said: “In 2005 per-
centage occupancy rates during the peak 
summer holidays were running nearly 
90%. By 2010 this declined to nearly 80%.

“Our fear is that the deterioration in 
August has become a sustained one and 
that’s a worrying trend because just a 
small rise or fall in occupancy levels on 
average can mean a substantial difference 
in individual hotel trading performances.”

He added: “In recent years a lot of 
effort has been put into marketing Corn-
wall as a year-round tourism destination 
and with huge success.

“Although that’s good news for employ-
ment, our data would suggest that it has 
perhaps resulted in some visitors who pre-
viously came in August deciding to come 
to Cornwall in the shoulder months.

“What we need to guard against is 
marketing the year-round message at the 
expense of the crucial peak season and we 
will know at the end of the year what the 
overall picture is.” 

Peak fears for tourist industry

With new Government proposals sur-
rounding holiday lets raising concern 
for many owners and associated let-
tings businesses, one local company is 
confident that its properties and busi-
ness will not be adversely affected. 

The coalition has proposed that Fur-
nished Holiday Let (FHL) owners should 
make their properties available for 210 days  
per annum, rather than the current 140, 
and that the property must be let for a total  
of 105 days as opposed to the current 70.

Cornish Gems’ sales and marketing 
director Julianne Shelton, however, does 
not believe the proposals will have a sig-
nificant impact on the owners of holiday 
properties that Cornish Gems let.

She said: “Over this past year we have 
secured an average occupancy of 175 days 
for pure investment properties, so we are 
confident that this potential change to the 
law won’t impact upon the owners of our 
‘Gems’ whether it be 70 or 105 days that is 
set as the minimum let.” 

Gems confident  
over changes

	 Winner of Winners: The Scarlet

	 Tom Roach: Warning
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Leading Cornish energy efficiency 
specialist, Enact, has welcomed the 
decision by the Government not to cut 
spending plans for renewable power 
as part of its recent Comprehensive 
Spending Review.

The decision by Government to retain 
Feed-In-Tariffs (FITs), which were 
launched in April this year, will, says 
Enact CEO Adrian Wright, encourage 
thousands more homes and businesses 
across the county to benefit from solar 

photovoltaic (PV) systems, reducing 
their electricity usage and earning 
hundreds of pounds every year under 
the scheme.

He said: “Cornwall is set to become 
the focal point for the UK renewable 
energy market in the coming years – 
given our favourable location – and the 
decision to protect the renewable energy 
budget from the cuts is not only good 
news for home and business owners but 
could also act as a springboard in terms 

of investment and employment opportu-
nities across the county.” 

Enact chief welcomes keep FIT pledge

The Wave Hub scheme is officially open 
for business after being ‘plugged into’ to 
the National Grid.

It has created the world’s largest test 
site for wave energy technology by build-
ing a grid-connected socket on the seabed 
16 kilometres off the Hayle coast, to which 
wave power devices can be connected and 
their performance evaluated.

The complete system underwent its first 
full test at the beginning of November, when 

it was connected to the grid network via a 
new substation that has been built at Hayle, 
where Wave Hub’s 33kV cable comes ashore.

Wave Hub’s general manager Guy Lav-
ender said: “We’ve been continually test-
ing the integrity of the whole system dur-
ing the installation process but (this) was 
the first time it was fully energised and 
plugged in to the grid, and I’m delighted to 
say that it went without a hitch.” 

Cornish geothermal energy specialist 
EGS Energy is teaming with a Slova-
kian company to develop its technol-
ogy in the deep drilling sector.

EGS will work with Geothermal 
Anywhere in the coming months on 
applications for European grants under 
the EU’s Framework Programme 7 in the 
Nanosciences, Nanotechnologies, Mate-
rials and new Production Technologies 
Calls, amongst others.

Geothermal Anywhere is a drilling 

technology company located in Bratis-
lava, Slovakia, that is developing a new 
deep drilling technology for the geother-
mal and oil/gas sectors based on non-
contact methods of rock disintegration.  

EGS technical director Roy Baria said: 
“We are excited to have the opportunity 
to work with Geothermal Anywhere on a 
project that could improve significantly 
the commercial returns in the nascent 
deep geothermal sector.” 

Wave Hub open for business

Slovakian partnership

Farmers and land-based businesses are 
being warned that anyone considering a 
move into the renewable energy market 
needs to undertake more thorough and 
careful research than ever before.

David Hynd, who runs Business Link’s 
rural service in the region, said: “Many 
commentators are beginning to suggest 
that the renewable energy market in the 
UK is starting to overheat as more and 
more people seek to get involved.

“Our view is that renewable energy 
still provides farmers with an excellent 
diversification opportunity, but that they 
need to go in with great care and with 
their eyes wide open.” 

Renewable energy: 
Do your homework

An organic compost company from north 
Cornwall is targeting further growth after 
a hugely successful 2010.

TT Compost, which is based in St Tudy, 
near Bodmin, has seen turnover double in 
the last year since the appointment of a 
new marketing manager under the Unlock-
ing Cornish Potential (UCP) scheme.

Ben Lake, who has been retained by 
the business following the end of the UCP 
programme, has overseen a rebranding 
exercise that has lead to the company’s 
product, Cornish Compost, being used by 
the Eden Project and the National Trust.

During the last year TT Compost has 
sold over 5,000 tonnes of organic peat-
free compost. 

Organic growth for compost company

Solar directory 
launched
Cornwall Council is this month 
launching a suppliers directory 
for companies involved in the 
large scale development of solar 
farms across the county.

It is in response to an antici-
pated solar ‘gold rush’ in Cornwall. 
Cornwall has the highest sunlight 
levels in the UK and the recently 
introduced Feed in Tariff provides 
attractive financial incentives for 
renewable energy development.

Carolyn Rule, Cornwall Council 
cabinet member for the Economy 
and Regeneration, said: “There are 
fantastic opportunities for profita-
ble investment in renewable energy 
developments in Cornwall and we 
want to ensure that local companies 
get the best deal possible.” 

	 Adrian Wright: “Good news”

	 Ben Lake: Green fingers
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A Cornish supermarket-style home 
delivery service has started deliver-
ing to its first customers.

Last month households in the Truro 
and Falmouth areas were given the 
first chance to sample the “buy fresh, 
buy local” wares of cornishfoodmarket.
co.uk.

The concept was officially launched 
at the Cornwall Food and Drink Festival 
at the end of September, with its mission 
statement of a full online home delivery 

service that is just as convenient and 
competitive as the supermarkets, but 
with best local produce at its heart.

This new e-venture is the logi-
cal extension of its parent company, 
Falmouth-based wholesaler Westcountry 
Fruit Sales Ltd.

MD Sean Williams said: “We aim to 
provide an all-round top class service for 
the people of Cornwall and eventually to 
parts of Devon. But we’re going to make 
sure it’s working perfectly in a relatively 

small delivery area before we roll the 
service out.” 

Online supermarket live and clicking

Top gong for Tamar
Callington-based Tamar Foods 
has been named the UK’s best 
manufacturer of prepared foods.

The company – which makes 
own label pastry products and 
desserts for some of the UK’s larg-
est food retailers – scooped the 
accolade at the Food Manufacturing 
Excellence Awards 2010.

The judges were particularly 
impressed by Tamar’s phased 
strategy of improvements and 
growth. In just three years, Tamar 
has increased its turnover by 50%, 
while profitability has tripled. 

A new business venture has been 
launched to promote the Cornish food and 
drink sector.

Cornwall Food and Drink is the vision 
of founders Ruth Huxley and Alex Harris, 
who are perhaps best known for master-
minding the popular Cornwall Food and 
Drink Festival.

For the past two years the pair have 
been lobbying behind the scenes for a 
structured, professional food and drink 
resource for Cornwall.

“We are directly accountable to the busi-
nesses we serve,” Harris explained, “so it is 
essential that we provide value-for-money 
services that businesses really want.

“It’s a new business model, taking 
this type of work beyond dependence on 
public funding but, in doing so, making it 
much more vibrant. This is a million miles 
away from the type of organisation that 
achieves ‘outputs’ by ticking boxes while 
sitting on comfy salary packages.” 

Cornwall Food and Drink launched

Sharp’s Brewery’s Doom Bar has been 
named Best Regional Cask Beer in the 
south west for the second year running.

Voted for by licensees across the UK, 
Doom Bar, received the most votes across 

the region in the Great British Pub Suppli-
ers Awards 2010, organised by trade paper 
The Morning Advertiser.

Commenting on the win, Sharp’s direc-
tor, Joe Keohane, said: “We’re thrilled. The 
support we are receiving by the industry 
and regionally is overwhelming.  We are an 
ambitious team with high standards and 
it’s fantastic to receive further recognition 
for what we do.”

Doom Bar has also received independ-
ent recognition as the No 1 selling cask 
brand in the south west and Wales, and is 
the fastest growing cask brand in Greater 
London. 

It proved to be a good month for Rick 
Stein, with accolades for both the Sea-
food Restaurant and his latest venture, 
the Falmouth fish & chip emporium.

The Falmouth eatery was named as 
one of the seven best new restaurant 
openings in 2010, by Waitrose Kitchen 
magazine. 

Then The Sunday Times listed the 
Seafood Restaurant among the top 50 
in the UK it its Food List, in conjunction 
with the Harden’s Restaurant guide.

Stein commented: “I am so pleased 
about the listing, I think that it is testa-
ment to the great work that our head 
chef, Stephane Delourme and restaurant 
manager, Ed Rafferty, and their teams 
have put in during the last 12 months.”

The Seafood Restaurant was the only 
Cornish restaurant to be listed in the top 
100. Top spot went across the Tamar to the 
Devon-based restaurateur Michael Caines 
and his Gidleigh Park restaurant. 

Doom day for Sharp’s

Double the plaudits for Stein

	 Happy customer: First home deliveries

	 The Seafood Restaurant: Top 50

	 Doom Bar: Award winning
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A solicitor from regional law firm Foot 
Anstey has joined international disaster 
relief charity ShelterBox on a six-month 
secondment.

Rebecca Anforth, who works in the firm’s 
specialist Intellectual Property and Informa-
tion Technology team, will work part-time to  
help the Cornish charity with the legal issues  
it faces as a growing global organisation. 

Michael Johns, head of finance at 
ShelterBox, said: “In addition to being 

ShelterBox’s legal adviser, Foot Anstey is 
always keen to support us in any way pos-
sible including being involved in fundrais-
ing events. 

“We’re delighted that Rebecca is dedi-
cating her time and her expertise to help-
ing ShelterBox through this unprecedented 
period of growth and we look forward to 
welcoming her into the team.” 

Lawyer drops into ShelterBox

South west general insurance firm 
Cornish Mutual is expanding its mem-
ber services team with the creation of 
six new job roles and the employment 
of five new staff. 

Five new team leaders and a technical 
trainer have been appointed. The posi-
tions of team leader are new to Cornish 
Mutual and will provide additional 
support and coaching for their member 
services advisors. 

The five new team leaders will be 
split between the insurer’s Truro and 
Exeter offices, and include four promo-
tions from within the company and one 
external appointment.

Of the four promotions, Amanda 
Booker is the longest standing employee, 
having worked for Cornish Mutual for 
over 25 years. Gemma Whyle, Shirley 
White, and Dawn Hocking have also 

worked their way up through the busi-
ness to the new positions.

Sara Cape was recruited externally and 
has a background in customer services. 

The new technical trainer, Peter Dan-
iel, was previously responsible for the set 
up of Cornish Mutual’s Exeter office. 

Cornish Mutual expansion

Onthemove
Falmouth law firm Preston Gold-
burn has welcomed Kelly Grigg 
to its team after successfully 
completing her two-year training 
contract.

Grigg joined Preston Goldburn in 
2008 and qualified into the firm’s 
family team in July 2010. She also 
works within other departments in 
the firm which ensures that she con-
tinues to acquire a diverse knowl-
edge of different areas of the law. 

Senior Partner, Henry Preston, 
said: “We recognise that our staff 
are our key strength and we ensure 
that all of our staff have access to 
the necessary training and develop-
ment that they need to help them 
reach their full potential.” 

Grigg completes training

Pool-based recycling firm The Elec-
tronic Waste Company has named Gra-
ham Woodworth as general manager.

Woodworth, who has a background 
in quality assurance in the electronics 
and manufacturing sector, will oversee 
a team of more than 20 staff at the fast-
growing company.

He said: “In its short history, The 
Electronic Waste Company has grown 
exponentially by focussing on what its 
customers want. My role is to ensure 
that focus continues and that we remain 
at the forefront of the electronics recy-
cling industry.”

The Electronic Waste Company col-
lects end-of-life IT and other electrical 

equipment and prepares it for reuse and 
recycling. None of the equipment the 
company handles is sent to landfill. 

One of Cornwall’s leading legal 
experts on children’s issues has joined 
Stephens Scown, further strengthen-
ing the law firm’s family team.

Bill Barry, who is based at the Truro 
office, is a long-standing member of the 
Law Society’s Children Panel. He is also 
a qualified Solicitor-Advocate (Higher 

General manager clocks in

Law firm boosts  
family team

sapiencehr.co.ukSponsored by

Courts Civil) and is able to offer advo-
cacy in the High Court and in family 
proceedings in all Courts.

Barry was previously a partner with 
Foot Anstey before working as a consult-
ant with the firm. 

	 New Cornish Mutual team (l-r): 
Dawn Hocking, Shirley White, Peter 
Daniel, Sharon Plowright, Sara Cape, 
Amanda Booker and Gemma Whyle

	 Bill Barry

	 Kelly Grigg
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We are NOT about to go into a double 
dip recession. That was the reassur-
ing message from British Chambers 
of Commerce director general David 
Frost on a visit to Cornwall last month.

Frost delivered the message to the 
Cornwall Chamber of Commerce’s 
monthly breakfast gathering, in Fal-
mouth, and was adamant that we should 
not talk ourselves back into recession.

He delivered a comparatively upbeat 
assessment of the nation’s economy, and 
talking to KernowPods.com’s Matthew 
Clarke on behalf of Business Cornwall 
afterwards, he also had some encourag-
ing words for the Duchy’s future.

“There is much more confidence than 
there was at the beginning of the year,” 
he said. “We’ve seen two strong quarters 
of growth and businesses are just getting 
on with the job of creating more wealth.”

While he admitted that the recovery 
was fragile, he stressed we are not about 
to slip back into recession.

He said: “If the media relentlessly 
talks about a double dip, all it will do 
is delay investment by business. And 
what we need is the confidence of busi-
nesses being allowed to flourish. And 
when that happens, business will create 
more wealth and therefore more jobs. 
We must get away from the negative 
message and get into the message of the 
growth that is out there.”

And he predicted that the BT super-
fast broadband being rolled out across 
the county over the next four years 
would provide a significant boost for the 
local economy.

“The future for modern business 
undoubtedly will be in high speed com-
munications and by having this network 
it will mean not just existing businesses 
being able to trade better but, of course, 
a generation of new businesses coming 

through and combined with the lifestyle 
here, it can really put Cornwall on the 
map.”

The forthcoming Cornwall and Isles of 
Scilly Local Enterprise Partnership (LEP) 
will also provide an opportunity, he said, 
with emphasis on the “Enterprise”.

“Speaking to the business com-
munity,” he said, “the LEP is not about 
spending cash, but about influence. 
Getting key decision makers around the 
table, common visions, looking at where 
the blockages are to economic growth 
here in Cornwall, and looking collec-
tively at ways to get over them. 

“LEPs are going to have to work 
closely together, not least on issues to do 
with inward investment and transport. 
There may be an LEP for Cornwall, but 
now it needs to work with neighbouring 
LEPs as well.”

And he insisted the Government 
was correct in its efforts to slash public 
spending, saying it was vital to get public 
finances in order. “This year the Govern-
ment will borrow £150 billion more 
than it collects in taxes. That is simply 
unsustainable.”

In Cornwall, of course, the public sec-
tor is bigger than in most regions, and 
while he had sympathy for the impact 
that cuts will have locally, he said the 
landscape had to change.

“Too many businesses have grown 
up over the last ten years and relied too 
heavily on the huge public expenditure 
and have to change. 

“Does that not say something about 
the structure of economies up and down 
the country, that the public sector is 
often the largest employer – that can’t 
be right. If we want a truly successful 
global economy, it should be the private 
sector that leads it. 

“If the media relentlessly 
talks about a double 
dip, all it will do is delay 
investment by business. 
And what we need is the 
confidence of businesses 
being allowed to flourish”

No double dip
Business Cornwall catches up British Chambers of Commerce director general David Frost

Hear it here first

Listen to all the latest podcasts at 
businesscornwall.co.uk, in association  
with kernowPods.com
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In these challenging times you can be 
forgiven for focussing more on Robert 
Peston’s blog and scratching your 
head over the bottom line than on 
thinking up interesting and innova-
tive ways to develop your team.

Now it is no great secret that the work-
force is business’s most valuable asset. 
Retaining all staff and in particular Gen-
eration Y (those currently 
under 30) requires a con-
certed effort to constantly 
offer new development 
opportunities. 

Young workers are 
driven to make a differ-
ence and work where 
their values align, according to London 
Business School’s recent research. During 
a recession, investing in your workforce 
now leads to commitment when the mar-
ket improves. At a time of great uncer-
tainty and change, strengthening the 
psychological contract to align business 
values with employees’ values is vital, 
especially with your younger workforce.

So what if you could offer some of your 
skilled or ‘promising’ team members the 
opportunity of a long-term programme of 
development, inspiring confidence and 
bringing new skills to your organisation? 
And for less than the price of some of those 
one-day courses we’ve all been on that 
keep us energised and motivated until the 
end of the week if we’re lucky? Well, here’s 
an interesting idea for you: get them to 
join the board of an arts organisation. 

Since 1988, Arts & Business has 
placed more than 5,000 business people 
as non-executive board members and 
advisors with not-for-profit arts organi-
sations.

Being a board member offers the 
opportunity to further develop key skills 
in areas such as strategic management, 
leadership, influence and negotiation, 
problem solving, creative thinking 
and networking. It is an enjoyable and 
rewarding way to engage with the cul-

tural sector, put something back into the 
community and deliver on both personal 
and corporate social responsibility goals.

You don’t need to be a ‘culture vulture’ 
to sit on the board of an arts organisa-
tion – indeed, it can be more beneficial 
for the arts organisation to have someone 
with an entirely different perspective 
who can enquire, challenge and assist in 
a completely different way from board 
members with a vested interest. 

Sometimes it is not 
only a business perspec-
tive that an arts board 
needs, but a generational 
one. The Young Profes-
sionals on Arts Boards 
programme is an exten-
sion of Board Bank and 
is aimed specifically at 

talented young professionals between 
the ages of 18 - 30. Piloted in 2007, it has 
already proved to be a highly successful 
and beneficial way of developing your pot
ential high flyers and can rapidly advance 
their personal and career development. 

One of the most recent YPOAB 
participants, Amir Yasdi, an associate 
director from RBS said: “These are skills 
you’d never ever learn from a book, and 
you’d never ever learn from a bank.”

Robert Bourns, senior partner at TLT 
Solicitors believes participating in the 
Board Bank and Young Professionals 
programmes has brought new skills and 
expertise to the company: “As a firm 
we take the development of our people 
very seriously. We have sought to move 
away from relying purely on traditional 
training courses for ‘soft skills’, as well 
as allowing people to develop relevant 
skills from outside of the firm that are 
directly transferable into the workplace.

“As a result, we are delighted to have 
formed an association with Arts & Busi-
ness which allows our staff to contribute 
to the boards of art-based businesses.” 

So you see you can have it all – a 
flourishing and productive team, a flour-
ishing and productive business, and still 
keep an eye on Robert Peston’s blog. 

“These are skills 
you’d never ever 
learn from a book, 
and you’d never ever 
learn from a bank”

Web: www.artsandbusiness.org.uk

Email: kirsten.whiting@artsandbusiness.org.uk

Bring them on

Looking for new ways to develop the 
skills of valued members of staff? 
Get them to join the board of an arts 
organisation, suggests Arts & Business 
regional manager Kirsten Whiting

Get on
board

www.businesscornwall.co.ukBusiness Cornwall Magazine - December 2010/January 2011 Business Clinic 15



It was in 1597 that the great English writer 
and philosopher Sir Francis Bacon first 
said: “Knowledge is power”. Over 400 
years later, these three words are still 
part of our everyday 
language, summarising 
brilliantly a thoroughly 
modern approach to 
good business practice.

All the evidence 
shows that those busi-
nesses whose people 
collectively share more or better knowledge 
than their competitors effectively out-per-
form them. And those regions that encour-
age and enable the development of busi-
nesses based on special, hard-to-replicate 
skills and expertise tend to succeed, both 
nationally and internationally.

According to Alex Nicholas, who runs 
the Business Link Convergence service 
for particularly innovative and ambitious 
businesses across Cornwall and the Isles 
of Scilly, one of the most effective new 
ways of ensuring that businesses have 
access to the knowledge they need is 
called ‘knowledge transfer’. 

He says: “Basically, knowledge transfer 
is the process of exchanging ideas, skills, 
knowledge and experiences between all 
sorts of organisations, including busi-
nesses, universities and other institutions, 
the community and government. 

“Its aim then is to help create excellent 
organisations providing innovative and 
successful products and services that 
people will pay a premium for, so support-
ing the creation of high-value jobs.”

He is currently responsible for deliver-
ing a county-wide knowledge transfer 
programme in partnership with Falmouth 
Marine School, BT, The Cornwall Marine 
Network and the Digital Peninsula Network. 
“Our key first step has been to identify 
those knowledge gaps that are keeping Cor-
nish businesses from fulfilling their poten-
tial,” he says. “Clearly this is a challenging 
process, because in most cases people 
simply don’t know what they don’t know.” 

Nicholas and his colleagues have devel-
oped an initial programme of knowledge 
transfer events for those ambitious Cornish 
businesses that qualify for Convergence 
support. They focus on advanced compos-
ite manufacturing in the marine industry, 
next generation broadband and environ-

mental business expansion. 

As he says: “The events, 
which are to be held in part-
nership with The National 
Physical Laboratory, will give 
attending businesses easy 
access to strategic and tacti-
cal information from some of 

the UK’s most respected knowledge-based 
organisations.”

Building business from next-generation 
broadband
February 1, Pool Innovation Centre

The roll-out of superfast broadband has 
started in Cornwall, giving businesses the 
opportunity to gain competitive advantage 
in markets right across the world. Repre-
sentatives from organisations including BT 
will explain precisely what the new technol-
ogy can do and how it compares with 
broadband nationally and across the world.

Introduction to advanced composite 
manufacturing
February 15, National Maritime Museum

With a burgeoning range of new tech-
niques emerging for composite product 
manufacturers, it is important for them 
to understand which are right for which 
products and production methods.

Environmental business expansion
February 16, Pool Innovation Centre

Virtually every business needs to mod-
ernise or expand its premises at some 
stage. This event will help enable both 
an environmental and financial reward, 
through exploring practical methods for 
modernising a building’s fabric, evaluating 
new technologies for improving energy 
and resource efficiency.

You can register your interest in 
attending at www.regonline.co.uk/ 
businesslink 

“Knowledge transfer 
is the process of 
exchanging ideas, 
skills, knowledge 
and experiences”

Web: www.businesslink.gov.uk/southwest

Email: enquiries@blpeninsula.co.uk 

Tel: 0845 600 9966

Having the knowhow

Business Link advisor Alex 
Nicholas explains how knowledge 
transfer is helping Cornish 
companies bring home the Bacon

Three little
words
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This time of year is traditionally asso-
ciated with completing tax returns 
but businesses should also be looking 
to make the most from Capital Allow-
ances before the Government reduces 
Allowance rates in April 2012.

There could be a range of changes in 
the pipeline but a few will certainly be 
coming into effect, so businesses must 
plan now before time runs out.

They are:

•	 The rate of Writ-
ing Down Allow-
ance (WDA) 
falling from 20% 
to 18% from 
6th April 2012 
for plant and 
machinery

•	 A cut in the 
Annual Invest-
ment Allowance 
(AIA) from 
£100,000 to £25,000 from 6th April 
2012

•	 The rate of WDA for the special rate 
pool (encompassing integral features, 
thermal insulation and long life 
assets) falling from 10% to 8% from 
6th April 2012

Firstly the reduction in AIA will 
impact on most SMEs. The original idea 
of the AIA was to encourage investment 
in plant and machinery with immediate 
cash flow benefits of writing back this 
expenditure against profits in the year 
of purchase and in most cases this meant 
reduced tax payments straight away. 

But businesses must think about 
longer term equipment requirements 
now because coupled with the reduction 
in the Writing Down Allowance the over-
all gain from Capital Allowances will be 
significantly lower from April 2012. 

Therefore some real cash benefits 
could be brought to your business by 
discussing this with your accountant or 
advisor as soon as possible.

Do you have the capital to invest into 
plant and machinery in the first place? 
With interest rates at historic lows, 
which many experts believe will only 
increase, why not take advantage now 
and finance equipment purchases? 

Utilising finance brings the immedi-
ate benefit of tax advantages whilst 
allowing the cost to be spread over the 
useful life of the assets. Again, account-
ants and advisors should be able to 
assist, even in securing funds for asset 
purchase. 

Well organised businesses should be 
able to find willing lenders but plan-

ning will be vital, 
like having a formal 
business plan to give 
structure, clarity 
and weight to your 
business develop-
ment proposal. 

On the personal 
side with the end of 
the tax year coming, 
have you looked to 

take advantage of annual gift allowance 
or considered the benefit of inheritance 
tax allowances in the form of Potentially 
Exempt Transfers (PETS)? 

At the end of the day are you making 
the most of your Capital Allowance? As 
we’ve commented before, using the cor-
rect advisors can seriously increase your 
wealth! 

“There could be a range 
of changes in the pipeline 
but a few will certainly 
be coming into effect, so 
businesses must plan now 
before time runs out”

Tel: 01726 74573

www.michaelharland.co.uk

Useful links

www.icaew.com  

(Institute of Chartered Accountants)

www.accaglobal.com  

(Association of Chartered Certified Accountants)

Don’t waste it

Harland Accountants 
director Simon Foxhall 
explains how to make the 
most of your allowances

Making

allowances
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In the current economic climate, cur-
rent account credit interest rates have 
fallen significantly. So much so, that a 
number of providers have decided to 
scrap paying credit interest altogether.

In recent weeks, NatWest and RBS 
have stopped paying credit interest on 
all of their current accounts.

While Santander has stopped paying 
credit interest entirely on selected current 
accounts and stopped paying credit inter-
est on any balance over £2.5k on others.

The banks add to a growing list of 
providers that no longer pay credit 
interest on current accounts, including 
Barclays Bank, HSBC and The Co-oper-
ative Bank.

More than half (55%) of current 
accounts on the market pay no credit inter-
est, while a further 28% pay 0.10% or less.

At the same time, the number of fee 
paying current accounts has doubled in 
the last five years.

Michelle Slade, spokesperson for 
Moneyfacts.co.uk, commented: “The 
loss of interest at 0.10% is likely to 
make little difference to each individual 
customer, but for the banks it will be a 
significant cost saving.

“Most people bank with one of the big 

banks, so it is highly likely the majority 
of people are receiving no interest on the 
money in their current account.” 

Losing interest

Zeitgeist
Bah Humbug! It might nearly be Christmas, but does that mean employees should spend their work time 
online shopping? Zeitgeist thinks not! Why not wait and go shopping in Truro. It’s thriving, apparently

“Most people bank with 
one of the big banks, so it 
is highly likely the majority 
of people are receiving no 
interest on the money in 
their current account”

Employees plan to spend less time shop-
ping online from a work-supplied com-
puter this holiday season than they did a 
year ago, but more of them are engaging in 
‘risky behaviour’.

ISACA’s annual Shopping on the Job 
report claims employees are expecting to 
spend an average of six hours shopping 
from a work computer or mobile device, 
with a quarter planning to spend nine 
hours or more.

And there is an increase this year in 
the number of employees who take risky 
actions online, such as clicking on an 
email link or providing their work e-mail 
address when shopping online, and 45% 
report accessing social network sites from 

their work-supplied computer or mobile 
device (49%).

ISACA adviser John Pironti said: 
“Employees who shop online not only 
reduce productivity but also open the 
door to social engineering and phish-
ing attacks, malware, and information 
breaches that can cost companies thou-
sands per employee to correct, millions in 
compromised corporate data, and severe 
damage to their reputation.” 

Danger of shopping on the job

“Employees who shop online 
not only reduce productivity 
but also open the door to 
social engineering and 
phishing attacks”

Influential business leaders across 
the UK are calling for more gradu-
ates with advanced technology and 
business skills to help them use 
high-tech systems more effectively 
across their organisations. 

According to a survey by ESRI 
UK, four in five (82%) businesses 
think the ideal future manager has 
an equal understanding of both 
business and technology. Busi-
ness leaders’ top priorities for their 
organisations are making processes 
more efficient (73%) and delivering 
more for less (66%).

The survey of 200 business lead-
ers across the public and private sec-
tors showed that the skills they are 
looking for in future employees are 
critical thinking (78%), advanced 
analytical skills (76%), understand-
ing and interpreting complex data 
(71%), advanced technology skills 
(57%) and understanding socio-
economic environments (54%).

Nearly all (97%) of employers 
said that they would like more 
employees with these core skills in 
their organisations. 

82% want it all
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Truro ‘thriving’ report

Truro is proving to be a thriving com-
mercial centre outperforming other 
major cities in the south west.

A report has been put together by the 
Local Data Company (LDC) looking at 
the continuing impact of the recession 
on town centres in the region.

Exeter, Bristol, Plymouth and Bath 
are showing high vacancy rates for 
shops, but Truro is practically booming 
with limited space available.

Truro’s Business Improvement 
District (BID) manager Neil Scott said: 
“Empty shops are unfortunately a 
familiar sight in so many towns across 
Cornwall and the south west, so it is 
encouraging to see that this is less so in 
Truro.”

According to the report, Truro has a 
retail vacancy rate of just 6.3%, com-
pared to Exeter’s 12.9% and Bristol’s 
14.4% and an average of 13% for the UK.

Cornwall’s city is also outperforming 
other towns in the county with Penzance 
having a retail vacancy rate of 9.2% and 
Camborne showing 8.6% in the report. 

“Empty shops are 
unfortunately a familiar 
sight in so many towns 
across Cornwall and 
the south west, so it is 
encouraging to see that this 
is less so in Truro”

Output growth sustained

PMI Business Activity (Output) Index
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The majority of English 
regions posted a faster rate 
in output growth in Octo-
ber, according to the latest 
Markit Purchasing Manag-
ers’ Index (PMI).

Business activity con-
tinued to increase in all 
nine English regions, with 
the south west recording a 
three-month high. Rising 
levels of new work supported 
the sustained expansion of 
private sector output and, 
in the majority of regions, 
this also led to an increase in 
employment. 

Meanwhile, October data 
pointed to stubbornly higher 
input price inflation, which 
in turn resulted in further 
pressure on operating 

margins in the private sector 
economy. 

The East Midlands 
recorded the fastest expan-
sion of business activity of 
the English regions in Octo-
ber, the first such instance 
since May 2004. This largely 
reflected a strong upturn in 
the East Midlands manufac-
turing sector. 

A marked rise in manu-
facturing production also 
boosted output levels in the 
West Midlands, which posted 
the second-strongest growth 
of business activity in the 
English regions. The slow-
est rates of expansion were 
recorded in the south  
east and east of England 
respectively. 

Demand for property in the south west 
remains strong, in contrast to the national 
picture, says the latest RICS UK Housing 
Market survey.

Despite a cautious property market, 
demand for property in the south west 
remains positive, with 15% more survey-
ors reporting a rise rather than fall in 
new buyer enquiries, in contrast to the 
national picture where demand is falling. 

Meanwhile, supply also continues to 
rise albeit at a slower pace, with the new 
instructions net balance recording a posi-
tive 23% in October, compared with a +33 
reading the previous month.

Looking ahead, surveyors’ expecta-
tions for prices are the highest in the UK, 
with 33% more surveyors expecting house 
prices to rise rather than fall in the south 
west over the next three months. 

HM Revenue & Customs (HMRC) 
has issued a warning to any-
one who hasn’t yet sent in their 
2009/10 Self Assessment tax 
return – file online, or you could 
face a £100 penalty.

The paper-filing deadline has 
now passed (October 31), with the 
deadline for filing on being line 
January 31.

Around 950,000 people in 
the south west file a Self Assess-
ment return every year, including 
around:
•	109,000 in Cornwall and the 

Isles of Scilly
•	164,000 in Devon
•	89,000 in Dorset
•	107,000 in Gloucestershire
•	103,000 in Somerset
•	89,000 in Wiltshire
•	 and 290,000 across the South 

West’s Unitary Authorities 

Buoyant SW  
property market

Time to file online
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A third party debt order is usually made 
to stop the defendant taking money out of 
his or her bank account. The money you 
are owed is paid to you 
by your customer’s 
bank from that bank 
account directly under 
the terms of a Court 
Order. The debtor is 
not permitted to take 
money out of the bank 
account before his 
bank settles the debt 
owing to you.

A “third party debt order”, as 
explained in my first article, can also be 
sent to anybody who owes money to the 
defendant. 

Before any third party debt order can 
be obtained, the person applying for the 
order (you, the creditor) must first have 
been through the necessary steps to 
obtain a County Court Judgment, which I 
also explained in the November edition of 
Business Cornwall.

Under the procedure, as part of the 
Lord Chancellors reforms of March 2002, 
a bank or building society where it is 
thought the debtor may have funds, will 
be served by fax immediately after the 
order is made. 

When a bank or building society has 
been served with the interim Third Party 
Debt order, they are required to locate 
all accounts held in the sole name of the 
debtor. The accounts will then potentially 
be frozen, preventing any funds from 
being withdrawn from that account.

If you are the creditor applying for 
the order against your debtor, you must 
consider carefully when you make the 
application, as the day it is served is the 
day when the bank accounts are effec-
tively frozen. If this, for example, happens 
to be a few days before that debtor is to 
receive their monthly salary or payment 
for an order, then it may be unlikely that 
there will be enough funds in the bank 
account to be paid to you.

In some cases a judgment debtor 
may apply for a hardship payment order, 
which requires them to demonstrate that 
having their accounts frozen has caused 
them or their family to be unable to meet 
their daily living costs. Should a hard-

ship payment order be 
granted, the judgment 
debtor will be given a 
set amount of funds 
from those accounts to 
satisfy their daily living 
costs. It is, however, 
very difficult for a com-
pany who owes money 
to apply for a similar 
“hardship” order.

Having a third party debt order issued 
to freeze a bank account is not something 
your debtor’s bank manager will have had 
to deal with often and as you can imagine, 
it sends alarm bells ringing for the bank, 
especially where there may be multiple 
accounts with negative balances. 

In addition to this, having a bank 
account frozen without notice can be 
extremely problematic for the company 
concerned and may prevent other vital 
bills being paid in time.

So what information do you need to 
keep, to give you more power when you 
need that power? From this article it is 
apparent that you need to know the bank 
name, address, sort code and account 
number of every one of your customers. 
This can be easily achieved from taking 
a photocopy of each of your customer’s 
cheques in the good times.

When applying for a third party debt 
order over your debtor’s bank account we 
always recommend that you instruct your 
regular solicitor. 

“If you are the creditor 
applying for the order 
against your debtor, you 
must consider carefully 
when you make the 
application”

Purnells Licensed Insolvency Practitioners 

& Chartered Accountants Offices in Truro, 

Falmouth & Helston.

Tel: 01326 240 680

Fax: 01326 241 519

Email: chris@purnells.co.uk

Web: www.purnells.co.uk

Get a hold on affairs

In the second in a series of articles on 
how a creditor can more effectively get 
repayed, Purnells MD Chris Parkman 
explains how to go about obtaining a third 
party debt order over a bank account

Taking

control
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Convergence-funded business sup-
port programmes have been the focus 
of many debates and discussions over 
the past year.

And Outset Cornwall, a high-profile 
‘Solutions for Business’ programme 
delivered by YTKO, is no exception. 

It has certainly been busy, deliver-
ing a plethora of jargon-free accessible 
training, mentoring 
and events designed 
to support under-
represented groups 
within the county to 
start their own  
businesses. 

And the feedback it 
has received has been 
positive. 

Outset Cornwall 
programme direc-
tor Kate McEwen says: “In the past 12 
months we have been astounded by the 
levels of engagement with the pro-
gramme, from both clients and fellow 
service providers.”

Delivered in an outreach style right 
across the county, Outset Cornwall 
ensures that the programme is accessible 
to members of the community in some 
of the most remote parts of Cornwall 
and the Isles of Scilly. Small community 
venues have been utilised and local 
businesses engaged to offer specialist 
advice and guidance on a range of client-
requested topics. 

Carleen Kelemen, director of the 
Convergence Partnership Office for 
Cornwall and the Isles of Scilly, believes 
the programme has proved to be a great 
success. She says: “During its first year 
Outset Cornwall has helped many indi-
viduals to overcome personal barriers 
and to access practical support to mon-
etarise their seedling business ideas.” 

Anny Peachy from Business Link, 
one of Outset Cornwall’s key partners, 

agrees: She says: “Over the last year 
Outset Cornwall has been an invaluable 
partner for the Business Link Start-Up 
team. We refer people to Outset who 
call us with a great business idea, but 
have little or no experience of starting a 
business or those who appreciate extra 
support to overcome personal challenges 
to make their idea happen.”

Over 550 individuals have accessed 
the Outset Cornwall programme for 
support in the last 12 months, very often 
following a period of unemployment, 

redundancy, disabil-
ity or ill-health. 

It has also helped 
launch more than 
50 new businesses 
– against a target of 
29. And with a high 
recommendation 
rate from clients, it 
seems clear that the 
programme is well 
pitched and expertly 
delivered.

Jayne Tarasun, founder Flock Follies, 
reports: “I joined the Outset Cornwall 
programme in the New Year to help fill 
in the gaps in my knowledge of running 
and developing a business, and I found 
great support within the group. For the 
first time I have written a business plan, 
and I now feel focused and confident to 
make it all happen.”

Tony Sampson, founder of Newquay 
Home Electrics, adds: “The courses that 
Outset provided gave me confidence in 
my abilities to start a new business and 
the subsequent support was invaluable 
to the success of my business.”

YTKO’s CEO and founder of the Outset 
Cornwall programme, Bev Hurley, is 
delighted with how the first year has 
gone. She says: “The Outset Cornwall 
team have made a real impact in the 
county over the last 12 months, and 
developed strong relationships with a 
wide range of partners to ensure clients 
have the most comprehensive journey 
from business idea to business success.” 

“Outset Cornwall has 
helped many individuals 
to overcome personal 
barriers and to access 
practical support 
to monetarise their 
seedling business ideas”

As the Convergence-funded 
programme Outset Cornwall 
celebrates its first anniversary, it is 
a good time to ask; one year on, has 
this programme really worked?

Making it

Tel: 0800 9174 324

Web: www.outsetcornwall.co.uk

Measuring up

happen

Delivered by

Funded by
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Cornwall is leading the way in helping small and 
medium-sized enterprises build international business.
Thanks to European funding, there is now more 
support of this kind available in Cornwall than ever 
before - and more than anywhere else in England!
So don’t miss out! Sign up now for this great free 
workshop to help internationalise your business.

Build Your Business Through
International Search Engine Optimisation 
•	 25	January	2011
•	 Pool	Innovation	Centre,	Redruth,	Cornwall

This non-technical workshop explores the basic 
requirements for successful online marketing 
overseas. Develop your skills and learn how to 
manage and maintain an international campaign. 
This event is part of the ‘Export Cornwall’ 
initiative, which provides an unprecedented 
level of support and advice to help Cornish 
businesses build sales overseas.

Build your business through
online marketing overseas

The UKTI Globalisation Project Taking Cornwall to the world

To reserve your free place now, contact 
Chris Maslen
E chris.maslen@peninsula-enterprise.co.uk

T 0871 641 2119 ext. 8203    

Business Cornwall magazine, 194 W x 136 H

BUSINESS

Business Skills Training / Professional Qualifications / 
Consultancy / Apprenticeships  T 0800 731 7594
enquiries@ccb.cornwall.ac.uk / www.ccb.cornwall.ac.uk

PERFORMANCE
THROUGH PEOPLE

Charity by Statute

• Start a performance boosting short course in: 
 Marketing, Finance, Employment law,    
 Management, Web & print design, E-marketing  
 and Project management 
• Delivered by experienced industry professionals
• Flexible dates and times to fit around your  
 commitments   
• Limited places available at half price or free*  
 (*subject to criteria) 

Do you want to blast off the 
New Year with new skills to 
boost your business?





St Agnes-based web developer 
UKNetWeb launches its new ecommerce 
system – Augeo – 5,000 ft in the air 
onboard an Air Southwest flight around 
Cornwall.

After originally expecting to 
announce its CEO last autumn, Cornwall 
Development Company finally gets its 
man in the shape of Homes and Commu-
nities director Colin Molton. Oh, hang 
on a minute...a week later he reveals 
a change of heart, and it’s back to the 
drawing board.

It’s clearly a good month for fiasco 
and misunderstanding, as the doomed 
South West RDA announces that it has 
been instructed by the Government to 
put a freeze on all future Convergence 
projects, including the funding for 
superfast broadband.

Exactly what happened, and what 
was or was not said we’ll probably never 
know, but after outrage and gnashing of 
teeth, it proves to be a match to do about 
nothing.

August
The Council’s proposal for a Cornwall 
and Isles of Scilly LEP are criticised by 
two Falmouth business groups as being 
too public sector orientated, while the 
Cornwall Chamber of Commerce warns 
it against becoming “an expensive talk-
ing shop”.

Terrye Teverson steps down as MD of 
KCS Print, handing the hot seat over to 
Gordon Leer.

Local MP Steve Gilbert warns cash-
strapped Cornwall Council that it would 
a mistake to consider selling Newquay 
Airport before it was on a “sound and 
sustainable footing”.

The Isles of Scilly Steamship Com-
pany announces a 17% rise in annual 
operating profits to £628k on a record 
turnover of £9.8 million.

September
BT and Cornwall Council reveal plans to 
bring superfast broadband to the Duchy, 
as part of a Convergence funded project 
worth £132 million.

BT promises between “80% and 90%” 
of homes and businesses will have access 
to some of the fastest broadband speeds 
in the world – up to 100mbps – by 2014, 
with the rest of us enjoying significant 
uplifts.

Cornwall Farmers sells its farm 
machinery business to a Devon company 
to concentrate on its core agricultural 
and retail businesses.

Portreath is named as one of Europe’s 
top emerging hotspots by the TripAdvi-
sor web site.

Specialist self-catering lettings 
company Classic Cottages is looking for 
a new MD after Simon Tregoning steps 
aside to assume the mantle of chairman.

Air Southwest is sold to Eastern Air-
ways for an undisclosed sum.

And the Cornwall Development Com-
pany finally gets its woman, as South 
West RDA executive director Suzanne 
Bond agrees to take the chief executive’s 
post, starting in November.

October
The Government invites Cornwall and 
the Isles of Scilly to form its own LEP, 
much to the ire of our friends across the 
Tamar. 

Roundhouse Barn Holidays is 
crowned business of the year at the 2010 
Cornwall Tourism Awards.

Hayle-based foreign exchange com-
pany Crown Currency Exchange goes 
into administration, owing outraged 
customers some £20 million. Penzance-
based TorFX is quick to distance itself 
from the mess, stressing it has no com-
mercial or managerial ties with  
the Crown directors, despite previous 
connections. 

The future of British International 
Helicopters’ link to the Isles of Scilly is 
thrown into confusion after plans for 
the proposed relocation from Penzance 
to Land’s End Airport are shelved by 
airfield owner Isles of Scilly Steamship 
Company.

November
Research from the tourism team at Truro 
accountant Winter Rule suggests that 
the success of marketing Cornwall as a 
year-round destination could be coming 
at the expense of the traditional summer 
weeks.

For the second year running, Corn-
wall is named the best domestic holiday 
destination at the UK Travel Awards, 
pipping Devon and the Lake District.

The Wave Hub project off the Hayle 
Coast officially opens for business after 
it is ‘plugged in’ to the National Grid. 

	 Simon Tregoning

	 Wave Hub

	 Augeo
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